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As an integral part of our democratic fabric, it is
imperative that every eligible citizen exercises their
right to vote. However, we recognize that many
iIndividuals remain unaware of the significance of
their vote and may be susceptible to malpractices
such as vote-buying. To address these issues, we
have devised a multifaceted awareness campaign
comprising various initiatives tailored to reach
different segments of society.
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We propose distributing pocket-sized
awareness cards with a calendar on the back
In high-traffic areas such as markets, bus
stands, and railway junctions. These cards will
serve as constant reminders to citizens about
the importance of voting and the dates of
upcoming elections.

Collaborating with college students, we plan
to organize bike rallies carrying slogans
advocating for ethical voting practices. These
rallies will traverse through neighborhoods
and communities, effectively reaching a
diverse audience.

To engage citizens through entertainment and
education, we intend to host cultural events
such as mime performances, skits, speeches,
and dances In crowded areads. These events
will serve as interactive platforms to convey
messages dbout the sanctity of the voting
process.
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A symbolic representation of unity and
strength, we propose forming human chains in
strategic locations to visually demonstrate the
collective resolve of citizens towards fair and
free elections.

Recognizing the pivotal role of youth In
shaping the future of our nation, we plan to
engage college students in each district to

@ PERIYAR UMWEHSIT\'
DY

conduct awareness sessions within their iy % G
. . . =T ME[wllll'l‘E 20179 ~
campuses. These sessions will emphasize ~ 9:, 0\ Ny @ Vool

the importance of voting and educate .

students about their rights and i I, | : _ .

responsibilities as voters. o I %8
|

il N

NEXT STEPS

We assure you that our campaign will strictly adhere to the
guidelines set by the Election Commission of India, and no
political influence will be tolerated. Additionally, we kindly request
your support in coordinating with the election tahsildars of each
district to facilitate the smooth execution of our awareness
Initiatives.

Furthermore, we anticipate providing certificates of participation
to team members involved Iin the campaign as a token of
appreciation for their efforts in promoting democratic values.
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SLOGANS

No Note for Vote

My Vote is Not for Sale

CumiHGeumd epL(h) eummiss MLGL MWD GrimL(H)!
(Let's Vote, Let's Not Sell Votes)

In addition to our offline efforts, we will leverage digital platforms to amplify
our message and reach a wider audience. Through social media channels,
we will share our campaign materials and encourage active participation in
the electoral process.

We believe that by implementing these initiatives collectively, we can
significantly enhance voter awareness and contribute to the strengthening of
our democratic institutions.

Thank you for considering our proposal. We look forward to your support and
collaboration in making this campaign a resounding success.
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OUR TEAM

SANKAR UTHAYA KUMAR JOSAN RANJITH

Head Media Relation Head Content PRO

JAYAKUMAR SAKTHI

Head Video Production Head Survey




THANK YOU

SMS PUBLIC RELATIONS

New No:6/1, Old no:79/1, 53rd Street, Ashok nagar,
Chennai, Tamilnadu-600 083.

Phone:044 4782 7665.

www.smspublications.com




